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Dear Mr Greenberg

STATE OF ORIGIN AWASH WITH ALCOHOL PROMOTION

Since my time proudly representing NSW in the State of Origin series, | have watched as the Origin Blues
have become increasingly saturated with alcohol sponsorship. | am seriously concerned by the impact
that such sponsorship has on impressionable young people and sports fans of all ages, as well as the
false connection this advertising establishes between athleticism and alcohol consumption.

In my capacity working in the Alcohol and Other Drug sector for over 19 years, | have witnessed first-
hand the harm caused by alcohol to individuals and communities. | was dismayed to see that the Origin
Blues are now partnering with The Daily Telegraph and Carlton United Breweries to give away cans of
beer bearing the Blues branding (see Attachment A)."f

Every day in NSW, alcohol is responsible for 32 emergency department presentations, 149
hospitalisations and four deaths. Beyond the lives lost or otherwise ruined by alcohol, those around
problem drinkers suffer the consequences through violence, abuse, maltreatment and neglect. It is
entirely unacceptable that the Blues are complicit in the indiscriminate promotion of a product that
causes this level of harm, to the 258,000 recipients" of The Saturday Telegraph.

The impact of alcohol is particularly evident among Indigenous peoples, where the burden of chronic
disease and disability is high. Young people are also disproportionately impacted by alcohol sponsorship
in sport.V"

A University of Wollongong study demonstrated that alcohol advertising during sport is extensive, has
features that appeal to children and instils the idea that consumption of alcohol products is associated
with sport, positive personality traits and success. "

The prolific advertising by “big alcohol” during sports further cement the intrinsic associations between
alcohol, sports and ‘being Australian’.! For example, university students who play sports are more likely
to drink at risky levels if they or their club or team receive alcohol industry sponsorship.* Moreover,
impressionable young people are likely to be negatively influenced by disreputable and often illegal
behaviour that NRL stars have sometimes engaged in while intoxicated.

The Foundation for Alcohol Research and Education (FARE), of which | am a Director, has set itself the
challenge to stop the harm caused by alcohol. One of the many factors that contribute to the problems
alcohol causes in our community is the prolific promotion of alcohol products. FARE has been
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campaigning to raise awareness about how promotions like the one described above, contribute to the
harm in our community by targeting of children and young people and the recruitment of new drinkers.

For these reasons, | strongly urge you to end this promotion and reconsider future participation in these
sorts of inappropriate promotional activities. Please seriously consider the detrimental impacts of
continued partnership with the alcohol industry.

Yours sincerely

e ar 4

Steve Ella
DIRECTOR
(NSW STATE OF ORIGIN - 1983, 1984, 1985 & 1986)
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VB NSW BLUES CAN
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Daily Telegraph
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