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Prioritise health, safety and wellbeing in the Commercial Television Industry Code of Practice

This submission is in response to the public consultation on the draft ‘Commercial Television Industry
Code of Practice’ (the Code).

Consumer Policy Research Centre (CPRC) is an independent, not-for-profit, consumer think tank. CPRC
aims to create fairer, safer and inclusive markets by undertaking research and working with leading
regulators, policymakers, businesses, academics and community advocates.

This submission supports the insights and recommendations made by the Foundation for Alcohol
Research and Education (FARE). Implementing FARE’s recommendations will ensure that the Code is
fit-for-purpose and genuinely delivers on its intention to “broadcast content of commercial free-to-air

television according to current community standards”.*

Consumer research continues to highlight a clear mismatch between what the Australian community

expects and the current proposal:

e Asurvey from Alcohol Change Australia found that over three-quarters (77%) of Australians
support restricting alcohol advertising on television during times when children are likely to be
watching, including during live sports.?

e The latest National Drug Strategy Household survey (2022-2023) found that 70% of Australians
supported limiting advertising for alcohol on television until after 9.30pm and half of Australians
supported banning alcohol sponsorship of sporting events.3

e The Australian Communications Media Authority 2022 report on what audiences want, raised
ongoing community concerns that existing alcohol advertising restrictions do not go far enough.*

Australians should have the opportunity to be healthy, safe and free from the well documented harms
alcohol causes to people, families and communities. Yet tragically, Australia is currently experiencing
the highest rates of alcohol-induced deaths in over 20 years.> Alcohol marketing, including broadcast
advertising, influences people’s preferences, attitudes, social norms and use of alcohol products, which
subsequently impacts on community health, safety and wellbeing.

Health impacts of alcohol include hospitalisation and deaths from injury and other acute and chronic
diseases, like cancer and mental ill-health. Alcohol is a carcinogen, causing at least seven types of
cancer, including mouth, throat, oesophagus, liver, breast and bowel cancer.® Alcohol also causes
alcohol-related brain injury and Fetal Alcohol Spectrum Disorder (FASD).
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Alcohol is also a significant factor in family and domestic violence.” There are several studies that show
violence involving alcohol increases at the time of football grand finals and the State of Origin.®® The
link is so strong that the Rapid Review of Prevention Approaches for family and domestic violence
recommended that “alcohol advertising be restricted during sporting events”.® They based this
recommendation on “the statistical increase in DFSV incidents during football grand finals, as well as
the high number of children who watch sport on television and mobile apps”.

Considering this recommendation, and the evidence showing that when children are exposed to
alcohol advertising, they are more likely to start drinking early and to drink at higher risk levels, %12
broadcast alcohol advertising should be reduced, not increased.

Children are frequently exposed to harmful alcohol advertising.'>*1> Yet, the draft Code proposes
extending the hours that alcohol advertising can be shown to children by over 800 hours per year.
Even more concerning is the proposal that these ads be shown during the daytime on school holidays,
weekends and public holidays, when children are more likely to be watching alcohol advertising.
Weekends and public holidays are also times when alcohol harms are more likely to occur.?®

This is in addition to the existing loophole where restrictions on alcohol advertising do not apply during
the broadcast of sports programs on public holidays and weekends. This loophole increases alcohol
advertising at higher risk times — during sporting events which are associated with increases in family
and domestic violence.”"'® Companies tie these events into their branding during these events to
maximise sales and profits during times that are most harmful. They even boast about the increase in
sales during these times.*?

Recommendation 1. Ensure that any changes to the Commercial Television Industry Code of
Practice (including to the ‘M’ classification zone in Section 2.2.2), do not extend the hours
when alcohol advertising is permitted to be broadcast.

Recommendation 2. Remove the exemption in Section 6.2 that allows alcohol advertising
during sports broadcasts.

Recommendation 3. Remove the exemption in Section 8 of ‘program sponsorship’ from
alcohol advertising, that allows the promotion of alcohol companies during program
broadcasts.

We strongly support FARE’s position to oppose the proposed changes to the M Classification zone in
Code. We believe that these changes and the existing sports broadcast loopholes, breach the
requirements in the Broadcasting Services Act 1992. These state that “broadcasting services place a
high priority on the protection of children from exposure to program material which may be harmful to
them” (s3), and that industry codes “provide appropriate community safequards” (s123, 125, 130).2°

Alcohol advertising should be shown less, not more, and the sports loophole should be closed — not
expanded.

Yours sincerely
Chandni Gupta

Deputy Chief Executive Officer
Consumer Policy Research Centre
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