Advertisements on digital platforms: How transparent and observable are they? 
Summary 
Social and digital media platforms are part of everyday life for most Australians. While they are primarily used for connecting with our family and friends, such platforms are largely in the business of advertising. 
But they have created an advertising model that is data-driven, dark and ephemeral. This means that advertisements can only be seen by the individuals being targeted. This is particularly a concern for products that need public observation and regulation like alcohol, gambling and unhealthy food. 
Social and digital media platforms say they are committed to making their advertising transparent. We conducted a study to rate the transparency of their advertising models. 
Key findings 
1. Digital platforms do not provide meaningful transparency of what alcohol companies and other advertisers are doing on their platforms.  
2. No digital platform provides a publicly accessible archive of advertisements. This means alcohol advertisements can be published on digital platforms with little ability for these advertisements to be observed beyond the audience that were directly targeted with the advertisement.  
3. The advertising model of social and digital media platforms like Facebook, Instagram, YouTube and TikTok needs to be open to public scrutiny and accountability.  
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