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Australian Guidelines to Reduce Health Risks from Drinking Alcohol 
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Key terms

GEN Y
18-34 YEARS

GEN X
35-49 YEARS

BABY BOOMERS
50-69 YEARS

OCCASIONAL DRINKERS
less than one standard drink 

per week

MODERATE DRINKERS
one to nine standard drinks 

per week

REGULAR DRINKERS
ten or more standard drinks 

per week





The findings
Attitudes towards alcohol in Australia

Alcohol consumption behaviours

Awareness and experiences of alcohol harms

Perspectives on alcohol-related policies
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• Australian Guidelines to Reduce Health 
Risks from Drinking Alcohol 

Australian Guidelines to Reduce Health 
Risks from Drinking Alcohol
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Subtotal 54 61 52 52 58
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Either of the above 41 31 32 37 30 

Neither of the above 59 69 68 63 70 

 

• 

• 

• 



ANNUAL ALCOHOL POLL 2015: ATTITUDES AND BEHAVIOURS 33

• 

• 

2014 2015

 

• 

• 



FOUNDATION FOR ALCOHOL RESEARCH AND EDUCATION34



ANNUAL ALCOHOL POLL 2015: ATTITUDES AND BEHAVIOURS 35

• 

2011 (%) 2012 (%) 2013 (%) 2014 (%) 2015 (%)

 

• 

• 

• 

• 

• 

2011 (%) 2012 (%) 2013 (%) 2014 (%) 2015 (%)

 



FOUNDATION FOR ALCOHOL RESEARCH AND EDUCATION36

60

27

• 

• 

• 

• 

• 

• 



ANNUAL ALCOHOL POLL 2015: ATTITUDES AND BEHAVIOURS 37

• 

2011 (%) 2012 (%) 2013 (%) 2014 (%) 2015 (%)

• 

• 

• 

• 

• 

• 



FOUNDATION FOR ALCOHOL RESEARCH AND EDUCATION38

2014 (%) 2015 (%)

 

• 

• 

• 

• 

• 

• 



Summary tables by demographic
State and territory overview

Gender overview

Generation overview

Consumption overview

Voting intentions overview
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