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Submission to the Commercial Television Industry Code of Practice public
consultation

I am writing on behalf of Alcohol Change Vic (ACV), a cross-sector coalition of leading
organisations united in their calls for progress on alcohol policy in Victoria.

ACV welcomes the opportunity to contribute to the Commercial Television Industry Code of
Practice (hereafter the Code) consultation and makes the following recommendations:

1. Ensure any changes to the Commercial Television Industry Code of Practice (including
to the ‘M’ classification zone in Section 2.2.2 of the Code), do not extend the hours
when alcohol advertising is permitted to be broadcast.

2. Remove the exemption in Section 6.2 of the Code that allows alcohol advertising
during sports broadcasts.

3. Remove the exemption in Section 8 of the Code ‘program sponsorship’ from alcohol
advertising, that allows the promotion of alcohol companies during program
broadcasts.

Alcohol is harmful, addictive product

e Australia is currently experiencing its highest rates of alcohol-induced deaths in over
20 years.’

e Alcohol is a carcinogen, causing at least seven types of cancer, including mouth,
throat, oesophagus, liver, breast and bowel cancer. Alcohol is responsible for causing
more than 3,500 cancer cases in Australia each year?,

Experiencing alcohol addiction is associated with a 223% increased risk of suicide.?
While the causes of family violence are complex, alcohol is a risk factor involved in 23—
65% of all family violence incidents reported to police in Australia.*
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e A South Australian study found a blood alcohol concentration above the legal limit was
present in 34% of fatal crashes.®
e Internationally, alcohol is involved in around 25-60% of unintentional drownings.®

The many other health impacts of alcohol include hospitalisation and deaths from injury and
other acute and chronic diseases, like mental ill-health. Alcohol also causes alcohol-related
brain injury and Fetal Alcohol Spectrum Disorder (FASD).

Alcohol advertising increases alcohol harms, especially among children and young
people

Alcohol marketing, including broadcast advertising, influences people’s preferences,
attitudes, social norms, and use of alcohol products, with negative impacts on community
health, safety, and wellbeing.

Alcohol marketing is especially harmful to young people as it can influence their perceptions
of alcohol, decrease the age of first alcohol use, and increase the likelihood of underage
drinking. Drinking alcohol harms young people’s developing brains, which are particularly
sensitive to alcohol. Drinking alcohol at a younger age also increases the likelihood of high
risk drinking later in life, raising people’s risk of cancer and other chronic diseases caused by
alcohol consumption.

The strong link between increases in alcohol-involved violence at the time of major sporting
events like the AFL grand final and the State of Origin’ underpinned the recommendation of
the Rapid Review of Prevention Approaches for Family and Domestic Violence that “alcohol
advertising be restricted during sporting events.” This recommendation is based on “the
statistical increase in DFSV incidents during football grand finals, as well as the high number
of children who watch sport on television and mobile apps.”®

The draft Code will increase alcohol advertising and harms

This recommendation, coupled with strong evidence that when children are exposed to
alcohol advertising they are more likely to start drinking early and to drink at higher risk
levels,® underscores the need to urgently reduce the broadcast of alcohol advertising.
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Children are frequently exposed to harmful alcohol advertising.™ Yet the draft Code currently
proposes to extend the times during which alcohol advertising can be shown to children,
amounting to over 800 hours per year. Even more concerning is the proposal that these ads
be shown during the daytime on school holidays, weekends, and public holidays, when
children are more likely to be watching TV and alcohol harms are more likely to occur.

This is in addition to the existing loophole where restrictions on alcohol advertising do not
apply during the broadcast of sports programs on public holidays and weekends, times that
are associated with increased family/domestic violence.'? Alcohol companies incorporate
these events into their branding to maximise sales and profits during times that are most
harmful.

What needs to happen

The proposed changes to the M Classification zone in the Code cannot stand. We believe
these changes, as well as the existing sports broadcast loopholes, breach the requirements
in the Broadcasting Services Act 1992, which states that “broadcasting services place a high
priority on the protection of children from exposure to program material which may be
harmful to them,”'* and that industry codes “provide appropriate community safeguards.”’®

To reduce the exposure of Australian children and young people to harmful alcohol
advertising, which we know is a strong determinant of underaged alcohol consumption and
high risk drinking, ACVstrongly recommends alcohol advertising standards be strengthened
by closing the sports loophole.

Yours sincerely,

Todd Harper

Chief Executive Officer AM
Cancer Council Victoria
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