





APPENDIX B:
Examples of the USA Health Warning Label

GOVERNMENT WARNING: (1) ACCORDgy
THE SURGEON GENERAL, WOMEN SHOuLp

DRINKALCOHOLIC BEVERAGESDURING |
PREGNANCY BECAUSE OF THE RISK OF 8RTH
DEFECTS. (2) CONSUMPTION OF ALCOHOLC |
BEVERAGES IMPAIRS YOUR ABILITY TODREA |

CAR OR OPERATE MACHINERY, AND MAY CAUSE |
HEALTH PROBLEMS.

PRODUCT OF HOLLAND
IMPORTED BY:
NOLET SPIRITS USA,
ALISO VIEJO (CA (800) 243-3618
www.KetelOne.com

0750

CVIEDAM - HOLLAND

VOLUME (80 PROOF).
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APPENDIX C:
Proposed Australian Health Warning Messages

Five proposed health warning labels to be implemented on alcohol products and packaging are included below. As explained within the policy
position paper, the implementation of health warning labels should be accompanied by a broader public education campaign that builds on the

health warning messages and further explains the risks associated with alcohol consumption.

Drinking any alcohol can harm your unborn baby.

HEALTH WARNING
Drinking any
alcohol can harm
your unborn baby

If you are concerned about your alcohol consumption,
call XXXX XXX XXX Or ViSit WWW.XXXXXXXXXX.gov.au

Drinking alcohol increases your risk of developing cancers.

HEALTH WARNING

- Drinking alcohol
increases your risk of

>

developing cancers

If you are concerned about your alcohol consumption,
call XxXxx XXX XXX Or ViSit WWW.XXXXXXXXXX.gov.au
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3. Drinking alcohol increases the risk of injury.

HEALTH WARNING

Drinking alcohol
increases the
risk of injury

If you are concerned about your alcohol consumption,
call xxxx XXX XXX Or ViSit WWW.XXXXXXXXXX.gov.au

4, Drinking alcohol and driving increases the risk of injury or death.

HEALTH WARNING

Drinking alcohol and
driving increases the
risk of injury or death

If you are concerned about your alcohol consumption,
call XxxXXX XXX XXX Or ViSit WWW.XXXXXXXXXX.goVv.au

5. Drinking alcohol damages the young developing brain.

HEALTH WARNING

() Drinking alcohol
damages the young
developing brain

If you are concerned about your alcohol consumption,
call XxXXX XXX XXX Or ViSit WWW.XXXXXXXXXX.goV.au
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APPENDIX D:

Application of Consumer Information on

Alcohol Product Labels

Three examples of alcohol product labels containing additional consumer information are provided below. These examples include ingredients

lists and nutritional information panels with energy content.

Nutrition information

Servings per package: 1.5

Serving size: 250ml g
Quantity per serving  Quantity per 100ml

Energy 255kj 170Kkj
Protein Xg Xg
Fat, total Xg Xg
— saturated Xg Xg
Carbohydrate Xg Xg
- sugars Xxg xg
Sodium xmg (mmol) xmg (mmol)

INGREDIENTS: Water, barley, malt, hops, yeast

Product of Australia
Generic Ale Makers, 100 Plain Street, Green
Meadow, New South Wales, Australia 2000

Best before: see bottle

12345 02133

Standard Drinks

é» 10 REFUND AT COLLECTION
5% ALC/VOL  RecYCLE IC DEPOTS WHEN SOLD IN SA

Nutrition information
Servings per package: 1.1

Serving size: 250ml|
Quantity per serving  Quantity per 100ml

Energy xKj xkij
Protein Xg Xg
Fat, total Xg Xg

— saturated Xg Xg
Carbohydrate Xg Xg

- sugars xg xg
Sodium xmg xmg

INGREDIENTS: Carbonated water, vodka, food
acid, flavour, colour, sweetener, preservative
Product of Australia
Generic RTD Makers, 100 Plain Street, Green
Meadow, New South Wales, Australia 2000

Best before: see bottle

STANDARD
DRINKS

1.1

APPROX. 9131234502133

E 10 REFUND AT COLLECTION
5% ALC/VOL nscvcu.s IC DEPOTS WHEN SOLD IN SA

GENERIC WINE
BRAND

Nutrition information
Servings per package: 7.5

Serving size: 100ml
Quantity per serving Quantity per 100ml
Energy xkj xKj
Protein Xg Xg
Fat, total Xg Xg
— saturated Xg Xg
Carbohydrate Xg Xg
- sugars xg Xg
Sodium xmg(mmol) xmg (mmol)

INGREDIENTS: Grape tannin, water, sugar, food acids, yeast

and yeast extract.
Traces of milk products, traditionally used in winemaking, may be

present. Contains Sulphites.

Product of Australia
Generic Wine Makers Estate, 100 Plain Street, Green Meadow,

New South Wales, Australia 2000
Best before: see bottle
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If you require further clarification on the proposals made in this position paper or wish to

provide feedback please contact aerf@aerf.com.au or phone (02) 6122 8600.
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